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WHAT IS THE SENSEUS®?
•  Since the fall of 2007, SenseUs® has offered a new approach to polling. 
Utilizing AdSAM®, the leading measure of emotion response, SenseUs 
assesses the feelings of the public and links their emotional reactions to their 
thoughts. 

–  Most polls exclusively measure the participantʼs rationale responses. This 
approach only reveals half the story, as every human response is a combination 
of rational and emotional processing. Moreover, emotional processing has been 
shown to precede rational processing. The polls that attempt to measure 
emotion do so utilizing less effective verbal methods.

•  While SenseUs has only been in the market for two years, AdSAM has been 
applied in marketing and communications research for two decades. AdSAM is 
effective cross-culturally and has been used in over 600 proprietary studies 
worldwide and incorporated into research of many Fortune 500 companies. 
www.adsam.com 

2SenseUs® U.S. Economy



STUDY OVERVIEW
•  In conjunction with Medefield, AdSAM launched its sixth online polling 

survey at the end of August 2009.

•  The goal of the poll was to measure the publicʼs emotional response to 
current and past key issues such as healthcare and the economy.

•  This edition of the SenseUs focuses on the U.S. economy and targets the 
U.S. voting population.

•  The sample was recruited to reflect the demographic characteristics of U.S. 
voters.

–  Census data was utilized to define the characteristics of the 2008 Election voter. 
–  For more details on the sample, see the “Respondent Profile” section of the report. 
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STUDY OVERVIEW
•  A  few topics covered in this report:

-  Feelings about the current state of the U.S. economy
-  Feelings about the Obama administrationʼs economic plan
-  Feelings about the future of the economy under the Obama administration (tracked for 

two years)
-  Feelings about making a major investment in the next six months
-  Feelings about your ability to afford a major expense in the next six months
-  Feelings about your employment potential in the next year
-  Feelings about Barack Obama (tracked for two years)

•  Segments examined:
-  Party affiliation (complete results included)
-  Income (complete results included)
-  Age*
-  Gender*
-  Region of main residence*

* These segments are not covered in this report but are available upon request.
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EXPLANATION OF SLIDE CONTENT: 1
How do you feel about eating ice cream? 

5

excited, happy, 
exuberant, 

grateful, loving

excited, exuberant, 
joyous, unconcerned, 

nonchalant

While the majority of both men and women feel enthusiastic about eating ice 
cream, there are about a quarter of men who feel indifferent about it.

Key Feelings 

Survey Question

Percentage 
of the 
segment 
within each 
Emotion 
Group®

“Key Feelings”: The 4-5 specific emotions generated from the AdSAM® system that 
best represent the segmentʼs feelings about a topic. 

Emotion 
Group® 
adjectives 
that 
summarize 
the nature of 
the feelings 
expressed.

Segments



EXPLANATION OF SLIDE CONTENT: 2
How do you feel about eating ice cream? 

6

While the majority of both men and women feel enthusiastic about eating ice 
cream, there are about a a quarter of men who feel indifferent about it.

ORANGE 
highlighting in this 
example means 
that the summary 
adjective is only 
indicative of the 
female segment.

GREEN 
highlighting in this 
example means 
that the summary 
adjective is only 
indicative of the 
male segment.

BLUE 
highlighting in 
this example 
means that the 
summary 
adjective is 
indicative of 
both segments.

excited, happy, 
exuberant, 

grateful, loving

excited, exuberant, 
joyous, unconcerned, 

nonchalant

Key Feelings 

Provides a brief verbal summary of the chart findings.



OVERVIEW
•  The economy has been a top concern of the U.S. government and its citizens over the last few 

years. From reports of recession to the next depression, Americans have questioned their 
countryʼs economic stability and have worried about their own financial futures. However, could 
this worry and concern be coming to an end?

•  A new SenseUS report on the U.S. economy reveals some positive signs, including optimism 
about employment potential in the next year, suggesting perceptions about the economy may be 
improving.

•  Moreover, the panic experienced a year ago with respect to the economy is subsiding for most 
voters, with the exception of Republicans. However, it is not yet being replaced with consistent 
positive feelings.

•  Rather, voters tend to feel ambivalent or undecided about the current and future state of the 
economy. This appears to be due in large part to a lack of a well-formed opinion of the Obama 
economic plan. Until the benefits and consequences of the plan are understood and/or 
experienced by the individual, ambivalent feelings are likely to remain prevalent.  

•  The following slides summarize a few of the key findings.

EXECUTIVE SUMMARY
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EXECUTIVE SUMMARY
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How do you feel about your employment potential in the next year?

41% of voters are optimistic about their 
employment potential in the next year.  

Less than 30% are unsure or ambivalent. 

23% of voters are afraid of the prospect of 
unemployment during the next year 

See slides 30-31 for more on this topic. 



•  Democratsʼ and Independentsʼ feelings about the current state of the economy have 
become less negative and more ambivalent since October 2008. Ambivalent feelings 
are not negative; rather, such emotions represent indecision or a “wait and see” attitude. 

•  Negative emotions have intensified within the Republican party. 

EXECUTIVE SUMMARY

SenseUs® U.S. Economy

Change in feelings about the current state of the economy:
From October 2008 to September 2009

See slides 14-18 for more on this topic. 



EXECUTIVE SUMMARY
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How do you feel about the future of the economy under the Obama 
administration?

See slides 21-25 for more on this topic. 

•  Despite the decrease in negative emotions about the current state of the economy, 
20% of Democrats are less enthusiastic about the future of the economy under the 
Obama administration than they were a year ago. 

•  Feelings have become more ambivalent, suggesting more Democrats are “on the fence” 
emotionally about the future of the economy.



EXECUTIVE SUMMARY
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See slides 21-25 for more on this topic. 

•  Despite the decrease in negative emotions about the current state of the economy, 
20% of Democrats are less enthusiastic about the future of the economy under the 
Obama administration than they were a year ago. 

•  Feelings have become more ambivalent, suggesting more Democrats are “on the fence” 
emotionally about the future of the economy.

How do you feel about the future of the economy under the Obama 
administration?



EXECUTIVE SUMMARY
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How do you feel about the Obama administrationʼs economic plan?

See slides 19-20  for more on this topic. 

38% 
express 
positive 
emotions 

42% 
express 
negative 
emotions 

•  The increase in ambivalent feelings about the future of the economy is likely related to 
Obamaʼs economic plan. 

•  Obamaʼs economic plan tends to evoke feelings from the Democrats that range from 
ambivalent to more positive, which suggests some are undecided about the plan while 
others are more optimistic about it. 

•  Conversely, Independents expressed emotions that range from ambivalent to more 
negative. Bottom line: Until the benefits or consequences of the plan are realized and 
experienced, ambivalent feelings will continue to be prevalent. 



ECONOMY: TODAY & TOMORROW
How do U.S. voters feel about the 
current state of the economy and the 
future of the economy under 
Obamaʼs economic plan?
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CURRENT STATE OF THE ECONOMY
How do you feel about the current state of the U.S. economy? 

14

Republicans and Independents predominantly feel stressed and 
aggravated about the economy. Democrats are a bit less decisive, with 
30% expressing ambivalent feelings about the economy.

aggravated, 
terrified, stressed, 
horrified, cynical

haughty, embattled, 
skeptical, stressed, 

aggravated

Key Feelings 

aggravated, 
terrified, stressed, 
horrified, cynical

Key Feelings 
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CURRENT STATE OF THE ECONOMY
DEMOCRATS: How do you feel about the current state of the U.S. 
economy? 

15

Over the last year, Democratsʼ feelings about the economy have become 
less sullen and alarmed and more ambivalent. Ambivalent feelings 
represent uncertainty and emotional vacillation, not negativity. 
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CURRENT STATE OF THE ECONOMY
INDEPENDENTS: How do you feel about the current state of the U.S. 
economy? 

16

As with the Democrats, Independentsʼ feelings about the current state of 
the economy have become less negative over the last year. Since 
October 2008, Independentsʼ sullen feelings have been replaced with 
ambivalent emotions. 
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CURRENT STATE OF THE ECONOMY
REPUBLICANS: How do you feel about the current state of the U.S. 
economy? 

17

Republicansʼ feelings about the current state of the economy have 
become more intensely negative, especially over the last year.
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18

Household income does not impact feelings about the current state of the 
economy. Feelings for all segments tend to be either alarmed or 
ambivalent.

CURRENT STATE OF THE ECONOMY
How do you feel about the current state of the U.S. economy? 

aggravated, afraid, 
stressed, skeptical, 

embattled

aggravated, afraid, 
stressed, skeptical, 

cynical

Key Feelings 

aggravated, afraid, 
stressed, 

embattled, haughty

Key Feelings 

HOUSEHOLD INCOME 
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OBAMA’S ECONOMIC PLAN
How do you feel about the Obama administrationʼs economic plan? 

19

While Republicans are largely alarmed by Obamaʼs economic plan, many 
Independents and Democrats are ambivalent or emotionally “on the 
fence.” That said, Independentsʼ feelings tend to skew more negatively 
and Democratsʼ emotions lean more positively (see red boxes). 

embattled, 
sensitive, cynical, 
contempt, terrified

sensitive, haughty, 
embattled, cynical, 

contempt

Key Feelings 

aggravated, 
terrified, afraid, 

stressed, horrified

Key Feelings 
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20

Feelings about the Obama administrationʼs economic plan do not differ 
much by household income.

haughty, embattled, 
contempt, stressed, 

afraid

haughty, embattled, 
contempt, stressed, 

afraid

Key Feelings 

haughty, embattled, 
contempt, stressed, 

afraid

Key Feelings 

 HOUSEHOLD INCOME 

OBAMA’S ECONOMIC PLAN
How do you feel about the Obama administrationʼs economic plan? 
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FUTURE OF THE ECONOMY
How do you feel about the future of the economy under the Obama 
administration? 

21

The only segment to express consistent optimism for the future of the 
economy under the Obama administration is the Democratic Party.

embattled, sensitive, 
nostalgic, terrified, 

stressed

haughty, aloof, 
nostalgic, excited, 

amazed

Key Feelings 

aggravated, 
terrified, afraid, 

stressed, horrified

Key Feelings 
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FUTURE OF THE ECONOMY
DEMOCRATS: How do you feel about the future of the economy under the 
Obama administration? 

22

Despite expressing some level of optimism for the future of the economy 
under the Obama administration, Democratsʼ enthusiasm and confidence 
has diminished over the last year. 
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FUTURE OF THE ECONOMY
INDEPENDENTS: How do you feel about the future of the economy under 
the Obama administration? 

23
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Over the last year, Independents have become more ambivalent or 
undecided about the future of the economy under the Obama 
administration.



FUTURE OF THE ECONOMY
REPUBLICANS: How do you feel about the future of the economy under 
the Obama administration? 

24

Over the last year, Republicans have become less sullen and more 
alarmed about the future of the economy under the Obama 
administration. This represents an intensification of their negative outlook.



 

SenseUs® U.S. Economy



25

All income segments tend to feel either ambivalent or alarmed about the 
future of the economy under the Obama administration.

embattled, 
sensitive, cynical,  
stressed, terrified

haughty, nostalgic, 
contempt, stressed

Key Feelings 

embattled, aloof, 
sensitive, stressed, 

terrified

Key Feelings 

HOUSEHOLD INCOME 

FUTURE OF THE ECONOMY
How do you feel about the future of the economy under the Obama 
administration? 
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MAKING A MAJOR INVESTMENT
How do you feel about making a major investment in the next six months?

26

Over half of all voters are concerned about making a major investment 
over the next six months. In fact, over a quarter of Republicans and 
Independents are stressed or fearful about it. 

haughty, aloof, 
cynical, stressed, 

afraid

cynical, embattled, 
haughty, gloomy, 

sluggish

Key Feelings 

haughty, cynical, 
sympathetic, 

afraid, stressed

Key Feelings 
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27

None of the income segments express great motivation and enthusiasm 
about making a major investment in the next six months. Those with 
household incomes of $100,000 or greater are less concerned, yet not 
overly positive, about making a major investment.  

cynical, sensitive, 
aloof, sluggish 

terrified, stressed, 
gloomy, cynical, aloof

Key Feelings 

embattled, 
skeptical, sluggish, 

stressed

Key Feelings 

HOUSEHOLD INCOME 

MAKING A MAJOR INVESTMENT
How do you feel about making a major investment in the next six months?
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ABILITY TO AFFORD A MAJOR EXPENSE
How do you feel about your ability to afford a major expense in the next six months?

28

Nearly 50% of all voters are worried about affording a major expense in 
the next six months, with very few feeling confident about their ability to 
cover it. Rather, their feelings are marked by stress, fear, gloom or 
cynicism.

aggravated, afraid, 
stressed, gloomy, 

cynical

cynical, haughty, 
stressed, afraid 

gloomy

Key Feelings 

haughty, skeptical, 
cynical, stressed, 

aggravated

Key Feelings 
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29

As might be expected, respondents with incomes of $100,000 or greater 
are less fearful of affording a major expense in the next six months. That 
said, even the highest income segment is not consistently optimistic.

haughty, sensitive, 
aloof, afraid

aggravated, stressed, 
afraid, cynical, gloomy

Key Feelings 

aggravated, 
terrified, stressed, 
cynical, embattled

Key Feelings 

HOUSEHOLD INCOME 

ABILITY TO AFFORD A MAJOR EXPENSE
How do you feel about your ability to afford a major expense in the next six months?
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EMPLOYMENT POTENTIAL
How do you feel about your employment potential in the next year?

30

Despite the concentration of ambivalent feelings expressed about 
employment potential for next year, there are about 40% in each party 
that feel more optimistic (see red box above).

haughty, 
embattled, cynical, 

courageous, 
amazed

haughty, cynical, aloof, 
untroubled, secure

Key Feelings 

haughty, cynical, 
sensitive, 

untroubled, relaxed,

Key Feelings 
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31

The majority of all income segments express optimism for their 
employment potential in the next year. About one-third of all income 
segments are unsure, and about one-fifth are sullen, troubled or 
alarmed. 

cynical, sensitive, 
secure, 

untroubled, excited

cynical, sensitive, 
relaxed, gloomy, 

stressed

Key Feelings 

cynical, embattled, 
skeptical, 

exuberant, secure

Key Feelings 

HOUSEHOLD INCOME 

EMPLOYMENT POTENTIAL
How do you feel about your employment potential in the next year?
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FEELINGS ABOUT BARACK OBAMA
How do U.S. voters feel about 
Obama, and how has that 
changed over the last two years?
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33

Current feelings about Barack Obama suggest that the Democratic party 
is fairly united behind the President, as over 70% expressed positive 
feelings (see red box). Independentsʼ feelings about the                       
President are fairly diverse.

BARACK OBAMA
How do you feel about Barack Obama? [September 2009]

aloof, haughty, 
sensitive, exuberant, 

respectful

excited, exuberant, 
relaxed, protected, 

embattled

Key Feelings 

aggravated, stressed, 
horrified, embattled, 

contempt

Key Feelings 
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34

While overall feelings for Obama are positive, Democratʼs enthusiasm for 
Barack Obama has waned since last October 2008. Enthusiastic feelings 
have been replaced with more comfortable or ambivalent feelings.     
This may be an indication of an emotional cooling off for Obama                       
or just a natural normalization of the intense pre-election                           
feelings measured last October.

BARACK OBAMA
DEMOCRATS: How do you feel about Barack Obama?
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35

Like the Democrats, Independentsʼ enthusiasm for Obama has 
diminished and been replaced with ambivalence or uncertainty.

BARACK OBAMA
INDEPENDENTS: How do you feel about Barack Obama?
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36

BARACK OBAMA
REPUBLICANS: How do you feel about Barack Obama?
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Over the last year, sullen feelings about Obama have decreased and 
been replaced with ambivalent feelings. That said, negative feelings 
predominate the emotions expressed about Obama.



RESPONDENT PROFILE
U.S. voter demographic 
characteristics 
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DEMOGRAPHIC PROFILE OF U.S. VOTERS BY PARTY 
AFFILIATION

Democrat Republican Independent Total

18 to 24 6.3% 6.8% 4.8% 6.2%
25 to 34 19.0% 17.3% 14.5% 17.5%
35 to 44 22.8% 18.8% 19.3% 20.7%
45 to 54 21.7% 18.0% 20.5% 20.2%

55 and Over 30.2% 39.1% 41.0% 35.3%
Total Count 189 133 83 405

Age Group

Race
Democrat Republican Independent Total

Asian 6.3% 3.8% 7.2% 5.7%
Black 19.0% 1.5% 7.2% 10.9%

Hispanic/Any Race 7.9% 3.8% 1.2% 5.2%
White/Non-Hispanic 66.7% 91.0% 84.3% 78.3%

Total Count 189 133 83 405
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Highest Level of Education 
Democrat Republican Independent Total

Some High School 0.5% 1.5% 0.0% 0.7%
High School Graduate 6.9% 9.8% 14.5% 9.4%

Some College/Vocational 
School 31.2% 27.1% 30.1% 29.6%

College Graduate 27.0% 33.8% 18.1% 27.4%
Some Graduate School 10.1% 6.8% 10.8% 9.1%

Post Graduate 24.3% 21.1% 26.5% 23.7%
Total 189 133 83 405

Gender
Democrat Republican Independent Total

Female 70.4% 49.6% 47.0% 58.8%
Male 29.6% 50.4% 53.0% 41.2%

Total Count 189 133 83 405

DEMOGRAPHIC PROFILE OF U.S. VOTERS BY PARTY 
AFFILIATION
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Democrat Republican Independent Total

Less than $20,000 9.5% 9.0% 9.6% 9.4%
$20,000 to $49,999 31.7% 25.6% 34.9% 30.4%
$50,000 to $99,999 39.7% 43.6% 31.3% 39.3%

$100,000 to $149,999 13.2% 17.3% 13.3% 14.6%
$200,000 and Over 1.1% 0.8% 2.4% 1.2%

Total Count 189 133 83 405

U.S Geographic Region
Democrat Republican Independent Total

Midwest 28.0% 31.6% 31.3% 29.9%
Northeast 24.3% 12.8% 20.5% 19.8%

South 27.0% 30.8% 25.3% 27.9%
West 20.6% 24.8% 22.9% 22.5%

Total Count 189 133 83 405

Annual Household Income

DEMOGRAPHIC PROFILE OF U.S. VOTERS BY PARTY 
AFFILIATION
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Household Size
Democrat Republican Independent Total

Do not wish to answer  0.0% .8% 0.0% 0.2%
One 19.6% 12.8% 24.1% 18.3%
Two 42.9% 47.4% 42.2% 44.2%

Three 17.5% 18.8% 16.9% 17.8%
Four 13.2% 11.3% 8.4% 11.6%
Five 5.3% 6.0% 6.0% 5.7%

Six or more 1.6% 3.0% 2.4% 2.2%
Total 189 133 83 405

DEMOGRAPHIC PROFILE OF U.S. VOTERS BY PARTY 
AFFILIATION
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Employment Status
Democrat Republican Independent Total

Employed Full-time 60.3% 51.1% 51.8% 55.6%
Employed Part-time 8.5% 12.8% 12.0% 10.6%

Homemaker 4.2% 7.5% 3.6% 5.2%
Not Currently Employed 5.8% 4.5% 7.2% 5.7%

Retired 16.9 22.6% 21.7% 19.8%
Student 4.2% 1.5% 3.6% 3.2%

Total 189 133 83 405`

DEMOGRAPHIC PROFILE OF U.S. VOTERS BY PARTY 
AFFILIATION

42

Democrat Republican Independent Total

John McCain (Republican) 5.2% 81.2% 24.1% 34.3%
Barack Obama (Democrat) 85.2% 12.8% 53.0% 54.8%

Other 1.1% 0.8% 9.6% 2.7%
Prefer Not to Say 7.9% 5.3% 13.3% 8.1%

Total Count 189 133 83 405

Selected Presidential Candidate: 2008 Election
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APPENDIX
Details on the AdSAM® Measure
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AdSAM® MODEL 
•  ADSAM® is a proprietary measure of emotional response used worldwide in market research. The 

following pages provide an overview of the ADSAM® measure and model. 
•  The nonverbal ADSAM® emotional response measure enables us to understand and assess 

emotional connections, motivators, needs and barriers that factor into the market environment. The 
instrument provides a measure of a respondentʼs immediate reaction, undiluted by rationalization. 
The emotional response is an important factor that aids in understanding attitudes, preferences and 
behavior.

•  The ADSAM® measure is based on the three-dimensional PAD theory of emotion which states that 
every emotion is a combination of three dimensions:

   Pleasure - measures like/dislike or level of appeal (the only true positive/negative 
dimension)

   Arousal - measures the level of involvement or excitement

   Dominance - measures the level of empowerment 

•   The two primary factors evaluated in emotional response data are:

–   the nature of the feelings evoked - provides insights into emotional connectors, impact, 
needs, barriers, receptivity

–   the degree of homogeneity in the responses - provides insights into strength of perception, 
need or barrier
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AdSAM® MODEL 
•   The ADSAM® model incorporates 165 emotion denoting adjectives that have unique Pleasure, 

Arousal and Dominance scores. Since 1990, the adjectives have been tested within the ADSAM® 
model using the nonverbal PAD scales every two years to assess their stability over time. 
Adjectives that are found not to be stable are removed from the database. 
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•  The data collected are processed through the ADSAM® model and delivered using a 
variety of analytic tools. The ones utilized in this report are as follows:

–  ADSAM® Emotion Groups© - the emotional space segmented into nine Emotion 
Groups/segments, showing percentage of responses falling within each segment, 
and the most closely associated feelings for that segment. The nine key groups are: 
Enthusiastic, Warmed, Comfortable, Ambivalent, Indifferent, Apprehensive, 
Sullen, Troubled and Alarmed. 

–  Emotion Profiles™- This is a method for summarizing verbal, written responses in 
order to get a more in-depth interpretation of the numbers. Each personʼs verbal 
response is attached to his or her appropriate Emotion Group.

AdSAM® MODEL 
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•  With unmatched capabilities in Europe, the USA, and emerging markets, Medefield is a provider 
of online fieldwork services to pharmaceutical market research, consulting and healthcare 
communication agencies.  By providing access to the largest physician e-research community in 
the industry, Medefield provides its clients with reliability and simplicity in global Internet-based 
research. Visit medefield.com to learn more. 

ABOUT MEDEFIELD 
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